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Situational overview
In 2017, the Kentucky General Assembly passed a law that brought major changes to the 
Commonwealth’s driver’s license and personal ID card program in order to meet security 
requirements issued by the federal government through the REAL ID Act. Almost every part 
of the licensing process has been affected, from application to production to issuance.

The KYTC Office of Public Affairs has worked closely with our government partners to ensure 
the public and key stakeholders are well-informed about changes, implementation 
milestones and key deadlines.

Central to our communications efforts are security and safety. Our goals include:

 Clearly communicating to the public that the new Voluntary Travel ID version of a driver’s 
license, permit or personal ID is one of the most secure travel credentials in the nation, 
maintained at the state level and compliant with federal regulations. 

 Educating citizens on the new-look cards that will house nearly double the amount of 
security features as our previous issue credentials.

 Communicating that KYTC is modernizing and securing its system of issuance from 140+ 
over the counter issuance locations to one central location. 

 Communicating that all driver’s license credentials and identification cards will be safely 
mailed – no different from the time-tested method for getting passports, credit cards and 
social security cards. 



Our visual brand
In developing brand illustrations, we aimed to design a logo that would 
communicate the security of both the credential and the new process, 
and the idea that Kentuckians could trust KYTC in the midst of this major 
statewide change. 

We wanted something that was immediately recognizable, simple, and 
that stuck to one word. We also wanted to create a brand that was 
adaptable enough to develop complementary, spin-off branding for other 
elements associated with the initiative.

After several rounds of brainstorming and development with the KYTC 
Office of Public Affairs, the Department of Vehicle Regulation (which 
oversees Kentucky’s driver licensing program) Cabinet leadership, and the 
office of Governor Bevin, KYTC unveiled the branded initiative nearly a 
year in advance of card implementation in order for the public to become 
familiar with the changes. 





“Confident” assures a population preparing for major changes 
to a familiar system that they can trust in the security of their 
new credential, and trust that we will adequately prepare 
them for the transition. 

The shield icon clearly communicates security, and has been 
placed around the letters “ID” to associate the new 

identification cards and new issuance process with increased 
security. The shield also has a sense of depth to keep the 

visual simple but interesting, and the shape is distinctly 
different from an interstate sign to avoid confusion.

The first part of the tagline serves as support to the shield 
visual, and reemphasizes that this initiative will enhance the 
security of our credentials and their issuance.

The second part of the tagline serves as a support to the 
highlighted “ID,” confirming that we are rolling out more 

secure, upgraded driver’s licenses for Kentuckians.

Blue and green serve as the primary colors for the logo, and communicate trust, stability, and a sense of peace. 
They are also easiest for the eye to process, supporting our goal of a quickly and easily perceptible brand visual. 

We chose a clean, sans-serif font that 
is easy to read and not distracting.



The logo translates well across a broad spectrum of marketing materials, from web to print. The Confident Kentucky fact sheet was 
produced in English and Spanish (pictured above with a translated logo). This was shared with key stakeholders at Circuit Court Clerk 
offices, airports, governmental agencies, private sector business partners, and at tabling events, like the Kentucky State Fair. 

Our website is clean and easy to navigate.

We created a branded backdrop for media broadcasts, 
like the Facebook Live interview pictured above. 



The poster above was printed in large format and mounted on foam 
board for display in the lobby of all 120 Circuit Court Clerk offices in 
Kentucky – the locations where citizens go to apply for or renew 
their driver’s license, permit or personal ID.

The two social 
graphics to the 
left were used on 
Facebook at 
different times, 
with an easily 
adjustable version 
of the logo 
included. On top, 
the shield was 
converted to 
black for a post 
commemorating 
9/11 and the 
subsequent  
creation of the 
REAL ID Act, and 
on bottom it was 
converted to 
green to pop on a 
blue background.



Adapted branding
In addition to the Confident Kentucky logo, we needed complementary branding 
for other elements that’s visually consistent with Confident Kentucky.

An innovative web feature the 
KYTC team developed is called 
the IDocument Guide 
(Interactive Document Guide), 
which ensures citizens know 
what to bring when they apply 
for a new license. By answering 
five easy questions, the 
program creates a personalized 
list of documents to bring We 
featured the ID and shield 
image in this logo, which serves 
as a reminder about security for 
those using the web 
application. 

The standalone logo for the Voluntary Travel ID is used sparingly, 
but features the same font and color scheme as Confident Kentucky, 
and communicates that this credential version is valid for U.S. air 
travel (the primary difference between a VTID and a standard).


